
Welcome to the
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Networking Conference 

2019



Overview of the day

• Logo

• New Features

- Opening Reception

- Increased time for Networking

- Wine Showcase

- Information Arcade

• Information

- Main Speakers – key topics

- Breakout rooms with targeted topics

• Value Added Product



• Highlights the relationship between the soil, the vines 

and the end product – the wine.

• Shows sloping fields as a key characteristics of our 

Terroir with slopes and envisioning air movement 

across the vineyards.  It also demonstrates progress 

or growth in the industry.

• The symbolic grapes on the label of the wine 

represent the inter connection between the various 

organizations, growers and wineries – highlighting the 

networking and interconnectedness of the various 

players in the industry

• The colour of the symbolic grapes uses two hues of 

green and a purple demonstrating the white and red 

grapes but also the movement through the seasons 

as the grapes change colour during verasion – again 

showing progress.
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• A sample product using Nova Scotia wine that could 

be an add on sale at wineries

• Able to be customized for each winery

• This sample:  Nova Scotia Signature White and Rosé

• Could be customized for other wines

• Only 35 calories per bag (22 g) so scale up could 

easily be under 100 calories per consumer package

• Gluten Free

• Produced at Perennia’s Food & Beverage Innovation 

centre in Bible Hill

Value Added Product



Enjoy the day


